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ABOUT FACE DIGITAL

Established since 19/12/2009 with the base of Russian investment, named Badabu.
And Mekong Securities in HCM & Hanoi also belong to this finance group

More than 8 years on the market and we’re still in great shape, restless and
passionate about new ideas and technologies

Mission meessss———————

Surpassing and diversified creative
service

Optimal branding solution

Vision meee———————
Becoming the indispensable strategic
branding partner for enterprise
community in Vietham

Becoming the reliable brand that
ensures your project’s success

Core values

Make a difference

Offer creative services towards customer
& partner satisfaction

Enhance business & brand value

Commﬂ'menf |

Face Digital's commitment is to create not only
BRAND AWARENESS but also
BUSINESS RESULT for your product / service
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SCOPE OF BUSINESS

We provide you a turnkey online solution for your
brand.

We create a way to communicate with your online customers.

We turn your requirements into reality.

And we always walk behind your brand all the way through.

YES, WE ARE YOUR DIGITAL PARTNER IN TRUST. .\.a

CONCEPT
& STRATEGY



SCOPE OF BUSINESS

We maximize and combine these powerful online tools together to bring out the best result for your
brand.

Social networks

' KOLs/Influencer/Celeb
o Forum Seeding

PR/News

Mobile o

Game, app. Communication Google Facebook
welbsite, microsite s marketing

Channels

Search engine

Clip production optimization




PROCESS

CLIENT

EXTRACTION

MEETING

INITIAL CONTACT

PLANNING

FEEDBACK RESEARCH

FEEDBACK STRATEGY

REVIEW FINAL PLAN

BUILD & DEPLOY

FEEDBACK CONTENT & DESIGN

LAUNCH

MONITORING

REVIEW

ANALYSIS

REVIEW REPORT




REPRESENTATIVE CLIENTS
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REPRESENTATIVE PARTNERS
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MOBILE production
i

We provide mobile marketing solutions
on Android, iOS, WP, Symbian, Bada,
Java mobile application

= Mobile web (responsive)
= Mobile application
= QR code




MOBILE WEBSITE

Responsive web design for the smaller handheld display and touch-screen interface.
Increasingly, responsive web design is becoming the new standard for websites that
are not only mobile-friendly, but that can scale to any sized device - from desktop
down to tablet and handheld smartphones.

This help you increase chances of approaching your mobile users.

skl ki

DESKTOP TABLET PHONE




MOBILE APPLICATION

A mobile app is a software application
developed specifically for use on
small, wireless computing devices,

Gaming (+ ) such as smartphones and fablets,
- rather than desktop or laptop
eben ] computers. It could Game, photo

Social Media L taking & sharing or any concept
wanted to be appeared on mobile

Messaging ‘! ‘ Without any doubt, apps are revolutionary

Shopping changing the Mobile World these
days, and so have become very
crucial for businesses. Because of the
fast growth of Smartphone users, it
has become essential for businesses
to have mobile apps.




AR CODE

Augmented reality (AR) is a live direct or indirect
view of a physical, real-world environment
whose elements are "augmented" by
computer-generated or extracted real-
world sensory input such as sound, video,
graphics, haptics or GPS data.

AR is 1 of the top 10 strategic technology trends
nowadays.
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SANOFI
Game on IPad

LN

Y 4

SANOFI

Objective:

Raise awareness about the disease by popup messages
when user play game.

Duy nhat vac-xin Dai an toan lau dai va
dung nap tot tai Viét Nam
Hiéu qua va an toan cho cac ddi twong
bénh nhan dac biét {ngwdi Viét Nam,
so sinh, mang thai, vét thwong nang)
Pwoc TCYTTG tham dinh v&i hai
dwdorng dung IM & ID

I 23 A 1




GOUTE
Photo App

Objective: Raise awareness about the favor/texture of Goute
Cookies that related to the expression/motional of users.
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SO SMART
Management App

SCANHAN P =

NGUYEN VAN A

DO MAT KHAU THAM GlA KHAO SAT (1)
MG NV 123456788
Phong ban:  abc
Ext: 123
Di béng: 123456567768
Email; anguyen®abe.vn Ma
Yahoo: anguyen@yahoo.com
Skype: anguyen
in]3 ] f!

CAP NHAT THONG TIN

SALE KIT I

PRODUCT PROFILES ‘CASE STUDY

[] App Store

Challenge:
Internal information management for
company.

Objectives:
Connect all staff in company.
Update latest information.

Target audience:
Staff in So Smart

Concept & activities
Update information, support the business.
Update staff contact information.
Make tool for solve the question and problem.
Input and share internal information to relation

departments.
Achievements:

Create an app to connect people in
company
Updated info will come to staff easily



NUSKIN
Management App

Brand: NuViet on the go
Challenge:

Internal information management
for company.

\ 8% Objectives:
S TTTE ol Al cglbpe™ o 3 : Manage sale network.
s th v N Sin 80 NGAY Provide information to user in app.
¥ v saby { savain g 0 Target audience:
4 NPP kning quing g NuViet' Sale staff.

réat thanh cong. Vi sac?

Concept & activities
Make tools to put information,
: support sale staff in them work.
A cua Nu Cang nghé Céc 10m Nu Skin khéng
thanhicdng Sir kién Nu V. t agelOC ha ng User can Updcfe producT
information, sale knowledge

«
chire nang didu g gian dé tham gia kinh

Achievements:

Create an app to support sale staff
any where, any when.




NHAT KY MAT TRO1 BE THO'
Baby caring App

wil CARRIER

" Mat troi bé tho

Danh muc menu

Trang chu

Nhat ky

Bé: Neuyén Neoc Huvén Lan "‘ Gidi tinh: G4i Me

Tuoi cua bé: 18 thane tudl Chiés cao: (90,0) cm
© Chao do1 10¢: 11:30 09/09/09 “ Can nana: (5,50) ke

18 thine tusi 2013 Bé
Tiém chiing vic-xin cho fré
Neva vidém gan B
Uic-xin MMR

Bach hiu Thone tin

24 thang tusi

Avallable on the
D App Store

Brand: Mat troi be tho (non-profit organization of Alive &

Thrive)

Chdllenge:

- Engage parents on the mobile platforms.

Objectives:

- Increase number of user of mobile communities.

- Enhance engagement on app, fan page.

Target audience:

- Women age 18-35, core target 24-35.

- Has children who are still in the age range of breast-
feeding (under 2 year old).

Concept:

Create & manage an always-on mobile platforms:

- Connected & managed user by Facebook account,
updating new feed from fan page.

- Information hub that help users updating useful
information about child-care & breast feeding.

- A diary of for parents to record of their child growth
everyday.

Achievements:

- Double number of installations on mobile devices since
end of 2013. The figure is expected to triple by the end
of 2014 via media activities on Facebook targeted
campaign & CPl campaign.

- Upgraded the app twice with new innovative features
to help user utilize the app better.



TRAFFIC SIGHT
ApPpP

KHAI NIEM VA QUY TAC

T ae175)

«  Mobile material of more than
450 question of driving license

Bl
NGHIEP VU VAN TAI
L
(176-200)

@

test.
« Demo test with marking
mechanism Rt
* User can ask question about ‘
The |OW, SiTUGTion WITh The 450 cau duoc chia theo danh muc ré rang
community.

Hoc Luat Q

@ Cau 359

Giéil thich:
Xe 4o khong vudng xe bén phal c6 quyén

Kha nang
60%

Thir tur cic xe di nhu thé nao 1a dung DAT

quy tic giao théng?
NHI'NG CAU HAY TRA LO SAI
20 cu

NHU'NG CAU DANH DAU
50 cau
1 Xe tai, xe lam, md to.

Q KHAI NIEM VA QUY TAC

2 Xe lam, xe tai, mé 1o. /{Hohh thanh 76/145 céu)

Ki&m tra cau tra I&4, hién thi cdch nhé
va hidu nhanh cho timg cau khi cdn DAO DUC NGHE NGHIEP

() App Store




KING COLOR
Game App

Put your brain to play a
series of inferactive color
games.

 "Best new games"
category on United
States, Canada, Ching,
United Kingdom Apple
appstore 10/2014.

« Three mode to test your
color blindness. This
game will sharpen your
skills to react to fast-
paced tasks that involves
multiple color patterns.

« Battle mode to
challenge top player,
play against your friends
and see who's the best.

B F
gl =-

& BATTLEMOOE &

0

YELLOW

Available on the

App Store

120

YELLOW

GET IT ON

P Google play




TYPING RACE
Game App

« Test your typing speed
and challenge your
friends on a virtual
keyboard.

* Practice and improve
your typing speed.

« Measure the average
typing speed (Words per
minute).

« Sharing your race result
and your typing speed.

Fear of the future is

- of »
.RESULT .’

wpm
TOUCH TO SHARE THIS MOMENT

YOUR SPEEC 3
e =
WORLD TOURNAMENT W ﬁ

(_ Fear  ®

RACE WITH FRIENDS ' routses * Having fun with keyboard #
= 1

PRACTICE

QWERI T YU I OP
® < =

* Improve your typing skill




NUSKIN
Game App

10 mobile games for kids including:

Learning to paint.
Learning letters. Than chao cac cha me trong gia dinh BuzzKid!
LeOrning TO SO|Ve pUZZle. Nham gép phan trong céng cudc nudi day tré va tang thém sy hing khai khi vui choi

. . cang be, BuzzKid team xin phep gidi thiéu dén cac bac cha me moét sé ing dung
Learning music.

Learning shapes.
Learning number.

YV V YV V VY

Explore more here:
http://www.buzzkid.vn/

s




WEBSITE production

We provide:
—  HTMLS5, PHP
— 2D, 3D, voice & face detection
(movement detection)
— Interactive game
— Online contest

Owning a website is a need-to-have channel for
your business. Easier for advertising,
optimized SEO to boost ranking, increase
customers & accessibility.




LIVPRO
Information Website

vitraplus

[[1

= Concept: Face Digital
= Duration: 6 months
= Production: 30 days

= Scope of work:
— Design layout
—  HTML coding
— Animation clip
— Talkshows

http://livpro-vuisongmoingay.vn/



http://livpro-vuisongmoingay.vn/

Glup GIAI DOC GAN,
GIAM MEN GaAN,
PHUC HOI cHUC NANG
¥ GAN & GIAM
VIEM NHIEM 6 GAN

XEM VIDEO DE HIEU HON
‘CAC BENH VE GAN

)] O R

vitraplus

LIPRO

UNG THU GAN_

CHOA bUNG hen_ 366 N

BAN,CON BAT CU
THAC MAC NAO
HAY GU1 CAU HOI
CHO CHUNG TOI

1410 0 1A AR A1 ik 6 o
EbHR A

Conomraht 32070 oy AJ PHARMA

vitraplus

U\JPH] TRANG CHU  TAM SOAT MIEN PHI

vitraplus

1800 545 495 @086 299 0803
TUVAN THONG TINLMPRO THONG TIN KHOA HOC  GOC CHIA SE

B 1800 545 495 @086 299 0803

Lﬂp‘{] TRANG CHU  TAMSOAT MIENPHI TUVAN THONG TINLMPRO  THONG TIN KHOA HQC  GOC CHIA SE

PHIEU TU VAN VA TAM SOAT VIEM
GAN SIEU VI B, CHUC NANG GAN &
GAN NHIEM MG MIEN PHI

im nhan thyc hién khoang B0 chirc nang quan trong nhir
méy dibu tiét trong co th§. Ban van cam thdy minh dang
15t khde manh nhung gan c6 fhd éheldsu thidt hai gioi doan dau,
bt ky dSu hiéu hodé triéu chilhg haoloiing €6 thé ma hd va d8
ng bi nhdm In véi cic vér dé khaciMot su chii dong trong
nghidm - tm sodt nhing nauy hidatidm n trongé gan.

chyong trinh ban sé nhan duoc mat “Phidu tu
vigm gan $iéu vi B, chic nang gan & gan nhism

in dia diém phdng khdm aé
an

MOt 14n tu vn va xét
nghiém




PANCAKE AJINOMOTO
Online contest

= Concept website: Face Digital
= Duration: 3 months
= Production: 30 days

= Scope of work:
— Design layout
— HTML/motion coding
— Contest Management

https://banhran.vn/



https://banhran.vn/
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\CUOCTHIANH \GOC ME & BE (LIEN HE {DANG NHAP

PURTSR Ll | CAM NANG BANH RAN | TR CHUYEN CUNG: AU 8P |

B4t Bdnh Rén Pha San Ia san phdm tién loi véi gid cé hap Iy d€ thuéng

thitc nhitng chiéc banh rén hap dén cing gia dinh. Chi can trén bét véi

nudc, khudy déu va cho Ién chdo néng trong 3 phdt la cé ngay 10 chiéc
bénh rdn néng hdi thom ngon mé bé thich.

Hdy trdi nghiém niém vui lam bdnh rdn tai nha véi bé yéu ban nhé!
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\ 7~

ey TRANG CHU SANPHAM = (CUOCTHIANH -

HINH ANH
DV THI

THE LE
CUOC THI

DANH SACH

TRUNG GIAI

\GOC ME & BE (LIEN HE {DANG NHAP

/ ~

L BETHAM G4 “GANG: TAO BANH RAN, RON RENG: HE VUI*
BANG: CACH CHIA SE HINH ANH CONG: THI'C BANH RAN SIEU 9iNH ClA ME VA BE
VA CO HOI NHAN NHIEU Al THIG NG HEP DAN!

KET NG1 V01 80T BANH RiN pHa SAN TU aavomoTo 0. (£) ()



\ 7
{TRANG CHU SANPHAM - (CUOCTHIANH - GOCME & BE (LIEN HE {DANG NHAP

CAINOMOTO,

/ ~

VE CUSC THI
e
m ] TUAN1 ‘ TUAN 2 ‘ TUAN 3 m Q) Tim bai dythi
v

THE LE
CUoC THI / P—’

DANH SACH

TRUNG GIAI

V : dﬂuvu i'ml ;Hél :

DO HUVNH KIM NGAN/

KET NGi v 80T 84H RAN i SAN TU uvamoTa Tt (E) ()



TOTAL LUBRICANTS
Interactive Game

TOTAL

User can use voice to increase speed &
face movement to play the game

Concept from partner
Duration: 2 months
Production: 25 days
Scope of work:

3D microsite development with
movement detection technology

Streaming server in charge
Media planning & booking
Content building
* Facebook viral marketing
« Seeding on car forums



J Cisng tham gia cul dua TOC LUCTOTAL & gianh vé
tham dy sy ki¢n Gua xe Go Kart gdy Quy Tré Em Binh
An Viét Nam 18n diu tién duoc 16 chuc tal Viét Nam,
Ca hoi trung Nokia £63 hang tudn!

) CHIA SE VOI BAN BE

am 92 cudc A3 38 nhdn
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THIEN LONG - BAN CO BIET
Interactive Website

®

THIEN LONG

www.bancobiet.vn

Concept: Face Digital
Duration: 2.5 months
Production: 30 days

Scope of work
= Flash microsite development
= Game (app) development on Facebook &
Zingme
= Media planning & booking

= Content development on Facebook & forum
channels

O Fanpage & social activities
management

O Viral marketing
O Community development for fanpage


http://www.bancobiet.vn/

BANGOBIET?
KY LUC BAY LAUNHAT
CUAGA

Y& THIEN LONG

sUC manH TR THUC

vhig







KHAM PHA

KHO TANG TRI THUC

CHIM CANH CUT -
CO THE NHAY CAO
DEN 2M.
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* Mét tinh rinh qua T

Vi & flz,¢offic= - Hanh tinh Nhanh nhen
o Nang dong vdi hanh tinh Flexoffice

Trd choi "Mét tinh rinh qua" danh cho ban nao mudn kiém
tra do nhanh nhay ciing nhu do tinh mat clia minh bang
Y | céch chon 2 cap hinh giong nhau cho dén khi man hinh
¥ g 1] RN trbng hét. Phan qua hép dan s& danh cho 3 ban c6 s6 diém
| : . ) i cao nhat & thdi gian nhanh nhat méi ngay.
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d. Ho Tay - Ha Noi
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Budi hoa nhac cia Wiener Philharminiker (Ao) vao
ngay 1 thang 1 da dugc truyén dén bao nhiéu
quoc gia?

SAI ROI!

Ci gang lén nhé




SONY ERICSON
App on Facebook

@@

Sony Ericsson

Concept: Face Digital
Duration: 1.5 months
Production: 8 days

Scope of work
=  App development on Facebook fanpage
*  Media planning & booking
= Facebook fanpage management
U Content development
U Contest management



facebook Searct ﬂ‘l’hmhrhw find friends | Home | ~

E g TR = uke
Sony Ericsson Co6 Ban Hang Tuyét V&i

( Shop sé dong ciza sau- 00- 36 )




LAVIE
Online contest

www.memmatthanhdiu.com

Concept: partner
Duration: 2 months
Production: 15 days

Scope of work
=  Flash microsite development

=  Content development on Facebook
& forum channels

U Fanpage & social activities
management

O Viral marketing

d Community development for
fanpage


http://www.memmatthanhdiu.com/




ORION
Online contest

Concept: partner
Duration: 1,5 months
Production; 12 days

Scope of work
=  microsite 2D production
= QR code creation
= SMS integration



0.0R.ON DANG NHAF
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KUN COOKIES
Online contest

Hay kham pha ngay!

Concept: partner
Duration: 2 months

Production:
— Phase 1: 5 days
— Phase 2: 20 days

Scope of work
—  Phase 1: flash microsite

— Phase 2: flash microsite +
photo contest + mini flash
game

— Clip production
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= . SOCIALMEDIA |
* MARKETING |

Social media marketing is a powerful way
for businesses of all sizes to reach prospects
and customers. Your customers are already
interacting with brands through social
media, and if you're not speaking directly to
your audience through social platforms like
Facebook, Instagram, Pinterest, ...

Benefits:

= Highly accessible & emotion
touched

= Encourage contributions &
feedback of potential consumers.
Two-way conversation




SCOPE OF BUSINESS  ———

g ;‘

FACEBOOK
COMMUNITY

CELEB | PR News

NETWORK *Popular,

* Mass/Hot «Singer, model, reliable news
profile actor, actress site
eBanner

* Influencers * Hot girl




FANPAGE MANAGEMENT

TOA Paint Viet Nam

= Propose concept
= Creatfe content strategy

= = Content development & campaign management
@) TOA Paint Viet Nam

— 20K follows
Q gl’ﬂue Home Find Friends
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TOA Paint Viet Nam

s==== Published by Du Brenda [?]  August 17 - &
SUPERTECH PRO - THAY CHO MOI MONG MUON
PAI mit udi va cA nhitnn tie AAnn khach auan va chi quan co thé gay hai

FacebOOk posi‘ [.ru viét dé bao vé toan
hong ndm mdc, chong tia

UV-An toén- ch6 slic k'hée: Nhi¥ng tinh ﬁéng hoan hao gilip SuperTech Pro
ludn tré thanh mét trong nhifng Ira chon hang dau cho céng trinh.

... See More
o SUPERTECH PRO thay cho _.
MO MONG MUON
Wl e

2
! 10024 people reached
__————=
Q tove [J Comment £ Share ® -

a
t A=t Nam, Key Lee, Quan Nguyen and 1.2K others

A
| =

atabax ANtabax Viét Nam
Published by Page Adm (7] - September 7 - &

TRA XANH - "THAN DUOC" TU THIEN NHIEN 2

2+ Ca nha co biét tinh ddu tra xanh duoc xem |3 mét trong nhimg “than

dwoc” §é dudng da, ngira 30 hoa va diéu tri mun cuc hiéu qua khéng né?

Diac biét "ban " con co dac tinh khdng khuan cao, 1am sach da va khir mui

co thé nira do.

+= VAy nén nha minh ché bé qua sira tdm Antabax Nature v6i thanh phan

chinh 1a tinh dau tra xanh nha, lai thém dau bac ha xoa diu Ian da, Antabax

Nature chic chin s& 13 "ngui ban tét” ciia ca gia dinh minh dot...

See More

antabax

Sk 1dm khang khudn

& 2408 people reached

Boost Post

oY Like [ Comment > Share -

oo %' Cai Chua, Tien Nguyen and 350 others

Betagen Vietnam
Published by Page Adm [?] - October 11 - @&

10 NAM - 1 THFONG HIEU UY TIN 42

Co6 mat tai thi trirdng Viét Nam tlr nAm 2007, Betagen ngay cang nhan
duoc sur tin twdng va lra chon clia ngudi tiéu diing Viét trong sudt 10 nam
qua..

2 Thuong hiéu Stra udng Ién men s6 1 tai Thai Lan da va dang tiép tuc sir
ménh mang lai san pham véi chat luong cao, cd loi cho sirc knde dén moi
ngudi tiéu dung Viét.... See More

2 722 people reached

Boost Post

[ﬁ Like [J Comment £ Share 0~
@D % Tien Nguyen, Thanh Lan and 21 others Top Comments =

7 Shares
I~



‘5;7-', Teisseire - Flavour Masters Vietnam

[MINI GAME] Ch‘[ con it ngay niva théi Ia cudc hoi ngd gilra 12 gurong mat
bartender xuat sic nhat Viét Nam tai Flavour Masters Competition sé dén.

=g

Mini Game

"Cau hoi. DUang di nao 1a dueng G aung nhat gitp may bay dén duoc

TPHCM?

‘thdng bi "lac dwong”

fie nho sau gitip cac ban

5 ban ngu nhién c6 dap an dlng nhat, sém nhét va hop 1é s& nhan ngay 5
chai Teisseire syrup Cucumber. 8ap &én ho... See More

Teisseire

= reached

_J Comment

[MINI GAME]

#» Share

n Nhit Hoan and 82 others

Chronological =

b‘ Double A Vietnam

Trd choi “Nhin hinh dodn chii” tudn trudc chac I khong 1am khé duoc cac
fan than yéu clia Double A. vi bang chimg Ia s6 Irong cau tra 151 gli vé cho
Ad dong qud troi! Chiic mirng nhiing ban da chién thang tuan trudc nha @
Tuan ndy, nhimg ban nao chwa may man hay fiép tuc trd tai nao!

Thé I1& choi game khdng cb gi thay Goi

B1: Comment "done" tai post nay

B2 Inbox cau tra 161 cho Admin

B3: Like, share post kém hashtag #DoubleA

Tuan ndy Ad lai cho cac ban goi ¥ nha: Day 13 1 tir tiéng Viét, am chi 1 thir
thurong gap trong dién thoai. Co ban doan duoc chua né?

»

v Share .

J Comment

Chronological =

Banh Ran Ajinomoto

[Minigame] M DI TiM “CHUYEN GIA BANH RAN"

Thoi gian: 21/09 - 25/09/2017

Cudc thi “Sang tao banh rén — Rénrang hé vui"  vira qua da tim duoc vd
50 “cao thii" Iam banh ran rat loi hai lubn nhé. Tuy nhién, £ mét “chuyén gia
banh ran” thure thu khong chi lam banh ran dep, ma con phai...hiéu banh ran
ni¥a né.... See More

= ('U\“

Y e )

&’ Share LI

g Huyen Nguyen Thi Thanh Chisa cé két qua ha ad
P Like © 1 - September 27 at 4:24pr

&% Banh Ran Ajinomoto Ban Thanh Huyen than mén,

Reply

Ket qua minigame dang duoc tong hop va sé duoc cdng bo trong thai
gian s6m nhat ban nhé. Trong thdi gian ché doi hdy clng theo dd:
nhiing hoat Gong thd vi tiép theo trén fanpage nha.

. See More



=

FLAVOWR =

MASTERS
COMPETITION

f e Q

Page Inbox g8 Notifications B3 Insights Publishing Tools Settings Help ~

vk Liked v | 3\ Following v | 4 Share = + Add a Bution

| Teisseire

Albums > Teisseire Flavour Edit | Tag
® / FLAVOWR o e
J | 05.07.2017 - 05.08.2017 MASTERS Teisseire Flavour Masters - Bai du thi
/ I Vong 1 (05.07 - 05.08)
TEISSEIRE.FMC2017@GMAIL.COM 7 Photos - Updated 3 s ago
Teisseire - Flavour Nhifng thi sinh cudi cling cia Flavour Master Competition Vietnam 2017 truc khi khép
Masters Vietnam Iai vong 1 vao Itic 12:00pm - ngay 05.08.2017. DAy Ia album tong hop cac bai du thi vong

n online. Hay cling comment va chia sé nhimg cdu an‘uyén y nghfa nay qé ang hé céc thi
sinh va gitip tim ra nhitng guong mét x(fng déng nhat nhé cac ban. Diém binh chon sé

duoc tinh dua trén tong s6 luot COMMENT va SHARE trén bai viét. MGi tai khoan

Online Fanpage contest
THE LE CUOC THI e flacebook duroc chia sé toi da 5 lan/ 1 tai khoan.

@TeisseireVN

=) e FLA £ ER £ 3 1402 Re Videos

- ’ o ‘ Protos o a1
La 1 nha séng tao, khdm phé va déi méi hiong vi dich thure, sit ménh ciia chiing t6i la tao s .
cdam himg va tén vinh nhimg “phu thiy huong vi” Cooneny (& Add Photos

Groups

Chiiing téi thue hién 1 cuée phiéu leu toan cé “u dé tim kié 'm tai néng bartender, barista dé Notes
cling tén vinh ki ndng ciing nhie nhimg mén nuede pha ché ™ tuyét véi cia ho va eing tham m o .
gia “Teisseire Flavour Masters Competition™. e Promolions M o IO - CREATIVE CockTa

Théng qua cuée thi “Teisseire Flavour Masters Competition” mong mud n chia sé nhimg
-~

kié "n thite chuyén mén vé ky thuat pha ché”, mang dé n cho cdc ban barista, bartender co
hoi thé hién si sang tao ciia minh trong cuée dao choi vdi hieong vi. Qua cuje thi, cdc ban sé
dirge phat trién ki néng va kié ‘n thire, thé hién tai ndng va co héi phat trién mang heoi mé i
quan hé véi cae chuyén gia qué c té” trong nganh.

LIFETIME OF MOM

QUANG NOODLES SAKURA COCKTAN

Hay di theo tié ‘ng goi ciia hiong vi trong ban!

1. THOI GIAN:




THE LE CUOC THI: “TRANG SACH NHU TIDE - AN
TUONG K

1.

=]

O PHALI”

015 at B:17ponad

ptember 23, 2

Tén cudc thi: TRANG SACH NHLY TIDE - AN TUPONG KHO PHAI

2. Dia ban pham vi chwong trinh: Viét Nam
3. Thé¥i gian duw thi: TO ngdy 28/09/2015 d&n hét ngdy 31/10/2015.

4. Hinh thire: Cudc thi chup anh va viét cdm nhan vé chiéc do fring danh cho cd nhan va gia

dinh frén trang Facebook cia Tide Viét Nam

5. Ban to chirc (BTC): Tide Vieinam

6. Cor cau gidi thuwdng

BT =& chon ra 10 noeyi tham nia vei 10 t8e nhAm dur thi ch =6 didm cao nhat 9& trao gidi.

= Online FCIange contest an phim bét gidt Tide

D6i véi ngudd tham gia givi Anh dur thi: CHng dan tir 18 tudi tré 16n, dang sinh sbng va
[am viéc tai Viét Nam, co day & ndng lre hanh vi dén st

D46i véi nhan vat trong &nh du thic 13 céng dan dang sinh séng & Viét Nam.

B)6i vdéi nguwdd tham gia binh chon: L3 cong dan Viét Nam dang sinh sdng va Iam viéc
tai Viét Nam, co ddy g ndng Ivc hanh vi dan st

8. Cach Thirc Tham Gia:

Buwdc 1: Thich (like) trang Facebook Tide Vigt Nam tai dia chi:

https:/www facebook_ com/Tide-Vietnam- 1494756797 489364 imelinel

Budc 2: Chup hinh ban thén hodc cdc thanh vién gia dinh tu tin frong chiéc do trang va
chia s& cam nghf cho médi hinh d& chup (50 — 250 chif}

Burdic 3: gii tin nhan (inbox) dén trang Facebook cla Tide Viét Nam; mdi thanh vién co
quyén tham gia du bang 01 hodc nhiéu hinh.

Budrc 4 Ban t6 chirc s& xem xét v& d4ng tai nhiing bai dur thi hop I8 trén trang
Facebook Tide Viét Nam, va s& gi¥i link v& cho ngudi tham gia trong vbng 2 tiéng sau
khi nhdn duroc téc phdm du thi giti v& cho BTC trong giér hanh chinh (9 AM — § PM)
hoac & tiéng ngodi gidr hanh chinh (6 PM — @ PM)
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FACEBOOK VIRAL VIA KOLs /
INFLUENCER / CELEBs

= These profiles help us post status KOL MARKETING

/ livestream / product review

= Getinteractions as campaign
objective

= Brand awareness

= Response for friends as content
strategy & content direction

d =




Nguyén V6 shared Banh Ran Ajinomoto’s video — @& f
f ith Ngoc Huy Ngoc 2 others

ff,’ﬁ,\_ Thanh Huyén N Follow

a

Ngoi 6n lai chuyén xwa mét chit, nhé ngay dau chap chiing lam c gido

minh @ vap ngay phai I6p 10 ca biét cla tredng, ngudi nhd nhdn mat non & Méo nha té mé siéu nhatn nhung lai thich vao bép kaka. Tuan nao me
nét nén toan bi cac em hoc sinh tréu.... 4y vay ma thoi gian ciing da troi ciling danh chut thoi gian dé cing Méo lam nhiing mén don gian ma Meo
qua hon mudi may nam réi d6. Nghi lai nghé gido ciing gian nan vat va thich. Vira réi xem clip ngéi lang banh ran, véi hinh anh 2 me con cau bé
I&m chir dau c6 nhan ha dau nhi. DO 1a chua ké t6i nhitng ngudi gido vién ciing nhau 1am banh Méo rat thich. Vay Ia hém nay me con Méo s& cing vao
day & bién ddo, noi dau séng, ngon gi6 véi bao nhiéu vat va, kho khan vay bép véi mon banh ran. Khéi phai néi nang Ay rat thich nao la gitip me chuin
ma ho van kién cuong, vitng tdm mang téi cho nhitng em bé & ddo nhitng bi té, va, kéo, dung cu danh bét... nhin yéu qua chirng i

Kién thirc quy bau ma ho cé duoc. £ 0 © Ah dang c6é chuong trinh rat hép dén nita nha ""Séng tao banh
Cung nhau tham gia cudc thi viét "Nghi V& Thay C6 Bién Ddo" Gé cé co’ hdi See More

hiéu hon vé Thay C6 noi bién ddo xa x4i kia minh chua co dip dén va co
co héi nhan 1 phan qua tri an tir Thién Long véi méi bai dw thi hop 1€ va

duoc dang trén fanpage chuwong trinh nhé: http://bit ly/2a8EvHH. Cudc thi
dang dién ra rat séi néi, ca nha tham gia nhé!

#chiasecungthayco #thaycobiendao

Influencers:
- Sharing status
Livestream

7‘ THIEN LONG

I O T T

B0 GDaBT

LS

CHUONG TRINH “NGHI VE THAY CO BIEN PAO”

Cuse thi online khuyén khick moi déi tugng tham gia ciét chia s whilai dong vién

dandEhoiRiae cicn diig cong tac tai cing bif
"r Huong Tran
il a - + Tt o e el gl St o 104 g G0 b o R . 14 45 250 090 11 T o ThI4 Lo Banh Réan Ajinomoto dane co: Ngéi Lang Banh Ran Diéu Ky
Feaga . ; % . A Lo 2 . ) 3 e nres 2 s takin, bl it € iy Libe v Share ahidn mhiit 2 Whin 1,000 000 diag. 14 at :
May hém nay, Bao Ngoc dang phat cuéng vi mén banh ran lam bang Bdt Banh Rén Pha San tir Ajir © B 1ML 01 15 tf o vl chlmmr s UhmOR Nl o com i

© 709 i Wk St (0l Ty SIS i s INOLE.
S TN rim NG 501 xem 1ol porivelnes A RORCTMAKIASIYACOM Ay Fampaige: s Dreshmok coms Mmercunathas

nay né. Ma dung lic dang c6 cudc thi anh "Séng tao banh ran Rén rang hé vui” nira nén hai me c« BAT Mi Bi MAT NGOI LANG BANH RAN DIEU KY
danh ra mét budi dé lam banh va du thi @. Me con nao muén ciing tham gia thi vao link nay nha:

https://goo.glijfbMje

Ai b3o vé& wéc mo phai can giay mau va but vé?

#'BanhranAjinomoto #BotBanhRanPhaSan Chi can bot banh ran thi ca the gidi wéc mo diéu ky s€ md ra ngay tho

#Banhran #Ajinomoto #vuicungcon_lambanhngon
#Sangtaobanhran_ronranghevui
_| Q0% 233

Like ® Comment Share
See More

e Like B Comment M Share
View previous comments

il Like W Comment # Share ] Ngo Phwong Thanh Chuong trinh nay that hay va thiét thuc qua mom a @D Nauyen Thi Ngoc Quyen, Rita Tran and 881 others
Like - Reply E
W lré € a 5K others T View previous comments
OD — "" Puong Died;Thao and 13K others 0p .t Py Thanh Huyén 96 13 0 bidu dién vai ngdy thdi do e Hoai Lavender ma & tnéy ISV previpus commens

Basay kho khan r0i.Chir cactha/ ¢6 gan bo vai cac em & bién dao nhidu nam roi do w Quynh Anh Cudc thi nay bao gi¢ két thiic c hen?
eDolahoyéu ngheva yéu ngudi 1am m&i lam duoc didu do e ak ’ i Like - Reply @1 9 at

1 <.h
. - [ ] Like - Reply a r ol WO i iAn T antiad - 4 Diants



77 Pham Thi Thanh Van shared Con Bé Cuoi's video — with
il Xuan Vu and 5 others

July 3 at 11:17am - Ho Chi Minh City

Heé téi la dip vui nhét cia may ban nhé nha nay nhung me Oc lai kha dau
dau vi phai nghf ra nhiéu hoat déng vui choi cho cac ban. Tinh c& hom roi
di siéu thi thay Con Bo Cudi co chuong trinh "Du ngoan thé gici pho mai
cting Con Bo Cudi”, mua 1 hép bat ki duoc tang 1 md hinh 3D Iap rap.
Biing ngay cac mon cac bé nha Oc cuc thich, san dip gom luén may hop
cho cac ém.
Gior thi me Oc thanh thoi ndu nudng trong khi céc bé vira ghép hinh vira
choi game thuc té a0 “Thé gi¢i phd mai” clia Con Bo Cudi, that yén tam vi
con c6 thé vui vé choi dua ma van trong tam méat kiém soat clia me. Me
néo thich thi xem link dé biét thém chi tiét nhé!

]

(> Downioad this video ) 2/X

= KOLs/ éELEBs

- Sharing status
- Livestream

Con Bo Cuoi

Ju 7 at 8:30pm

TANG NGAY BO GHEP HINH 3D SIEU TOC CHO BE TRONG MOI HOP PHO MAI
CON BO CUOI!

Hiy theo dbi video duGi day Gé biét thém vé tro choi méi ciia Con Bo Cudi danh ting
cac bé trong hé nay nha!

Cling suu tap tron 4 bd ghép hinh 3D Siéu Toc va kham pha Thé Gioi Phd Mai ciia Con
Bo Cui qua (rng dung thisc té 3o G& nhan thém nhiéu phan qua hap dan nhé!

Tai (g dung “Thé Gidi Phé Mar tai

- AppStore: https://itunes.apple.conv.../a.../the-gioi-pho-maifid 1118636719,

- PlayStore: https://play.google.com/store/apps/details.

Chuc cac bé mét mua hé that nao nhiét va hiy theo ddi Fanpage thuong xuyén Gé
tham gia vao nhirng hoat dong sap toi cia Con Bo Cwoi nha!
#conbocuoi #phomaiconbocuoi

e Like -h iment Share

a5

Top Comments

Nguyén Ngoc Thach ©

g3 @

o~
Mua nha dwoc hon nira nam, Itic mua nhiéu ngudi hoi mua dé séng chung
v6i bd ha. Kéu khong, co ban thi minh khdng co nhu cdu séng chung khi
dang yéu nhau mac di mét tudn ngli chung kha nhidu

Vi mdi nguoi luén can mét khdng gian cho riéng minh, ngudi yéu cling vay,
b budc qua thi dé xa nhau. Nhung, nha minh ban 4y co chia khod, co khod
vén tay, néi chung Ia c6 thé tuy nghi sir dung.

Nhung & 1am duoc nhy vay, hai ngudi phai that s quan tdm nhau, hiéu
nhau va tin tudng nhau. LAn nay di xa nhiéu ngay, ban kéu Gé qua nha tu6i
nuéce cho cdy, mac cong héo. Qua thdy nha bira bon 1a don dep giim minh.
Thay drap gium ludn.

HOm qua t6i Iam ludn, chup tam hinh géi qua khoe, mGi mua 2 fon son vé
@é son lai cdi ké sdch kim loai dAng sau va may cdi db g6 phai mau trong
nha né, ngudi gi dau xai d6 hao qud, cdi gi ciing phai tan, xai bo ciing y
chang xai ...

Nghe thay x6t xa... con khoe thém 13 mua son du bong Con Vit va
Homecote clia TOA ni¥a, vi nd an toan, khong st dung chi & thlly ngan, sau
nay hai d{ra c6 6m nhau Ian I6n ciing khdng sao

Thiét, nghe xong mudn bd hét cong viéc vé nha lién, ndm 6m nhau ci ngay
xong chét ddi, ghi 1a G& chét vi tinh yéu.

Cong nhan 13 co bd ngoan that Ia swéng...

/> Chiasé

oY Thich (D Binh luin

@ D T Lign Chi, Cao Thuy Tien v 6.8K ngudi khic

40 lsot chia sé 61 binh ludn

)

ol Like Page

A ha, hém nay hai me con minh s& bay bién lam gi day? Hmm... "tiép chiéu” thir thach sang tao banh ran
tlr nha me Thuy Hanh va 2 bé Suli - Suti d& thuong nén ti nay c6 ai déi bung thi ghé ngéi lai dé xem hai
minh va Rio lam banh m&i ca nha nhe. San tién moi nguoi ghé ludn link sau dé tham gia ngay cudc thi cuc
ky thi vi cho 2 me con nha @ : https://goo.gl/Gk11X4

#BanhranAjinomoto #BotBanhRanPhaSan

#Banhran #Ajinomoto #vuicungcon_lambanhngon

#Sangtaobanhran_ronranghevui

651K Views
Wl Like

P Comment M Share -

OO’-‘ Nguy&n Minh Quan, Yén Nhi and 28K others Realtime Comments ~

246 shares 1.4K Comments



FORUM CHANNEL

Use key influence members
(admin, mod, hot member...)

Create ACTIVE members

2000-2010 P |

2[}@@ forumk B‘(Sl.com Create new discussions & join hot

diéi dan discussions
’ “LEQUY DON—
' com
Embed messages in the most
Tinh t& appropriate way

Z@om

= it )
< E Information can be seeded in

T Mg i lifestyles, makeup, leading forums

san cHOMILANTHAY l for women, youth, students
(s




=  Create aseparate box just to share information about brands/product
=  Stay at the hot place, from 15t -5t topic

= |nvite active users come & share

= Influencers come & share

Kinh nghiém hay

Ej # Kinh nghiém hay:5 thue
. E g b pham t&t cho da maa hé
. Trong Tung » Thich Méi Sang Thifc Day Bugc Nghe Thay v @ Kinh nghiém hay:Tép rang
Gigng Cua Ngudi Minh Yéu Thudng : : : g . :
o | i - Bon (03 [>0hE R

24 phit trudc - @ X . kS thai nghen
GAME HAY, Nhac, Tin tuc, ket maol ngay @ Kinh nghiém hay:Mat min

qua xo so, phu nu, game, tin tuc trong e
|

ngay, lam dep, thoi trang, phu nu
Dbang nhap

H&m qua nhd cé hang xém tréng hd Tata, Iic minh vé thay Tata mat budn thiu. Héi ra mdi biét Tata
ngdi chdi mat minh bu@n oi |a buBn. Thé |a Tata rdm rém nudc mat néi [@n sau mudn di ciing me cd.
May ma minh nhé ra & tiNi cd dich vu tréing bé tét va vui Idm. Chic phai ddn Tata dén dé thi.

=== http://www.facebook.com/tiNiWorld. kid

mang thai, kinh nghiem hay, nghe

nhac,Diem thi lop 10 2011, Diem thi tot
nghiep thpt 2011, Diem thi dai hoc
2011, Dap an de thi dh 2011, Diem

tiNiWorld
tiNiWorld & thirona hiéu truna tAm "Gido Tri” thudc Céna tv CP DV TM Thigu MNhi Mdi. duroc [En d3u tién

. o DA,
I 15

Dién dan Eva, kinh nghiém hay cho phu nif > Ki§m Trong Dién Ban
W Két Qua Tim Kiém

thuong con theo cich hoan hao nhit
5 gidy trudc - @

| ﬁ Trong Tung » B khing hoan hao, nhung bé ludn yéu

1234567 89 10 > cudi»

Ham qua cu Bin ngoan |dm nhé, d& tu tay di pha nurde chanh cho bé khi thdy bd di lam v mét nhir.
Whin th&y déi mat b6 me biét b& cdm déng |&m. Th& I3 b thi thi vdi me nhat dinh cufi tusn s& dén cu
Bin dén tiNiWorld chai. Chac cu Bin s& thich mé Ién day!

==> http://vnww.facebook.com/tiNiworld.kid

Mhifng cha d& duéi day chua b bai mdi ti [an trude ban ghé tham.

~ e P 2
Cudc hanh trinh bao vé va chéng sau rang BolilUelChI2g

jotninay, ~ THWorld @ L cho tré (B123.. Trang cus) h”';&?zzgéfniypf 80 1,339 EL”éhcngh'gm ~
f’ J C’QA tiNiWarld I3 thurong higu trung tm "Gide Tri" thudc C8ng ty CP DV TM Thigu Mhi Mdi, duge [En d&u tign anna_phan
3 R % gidi thiéu d&n thi tridng VN vdi mé hinh khu vui chai danh cho tré em véi phuong phap ket hap Gido .
¢ € dyc & Gidi tri vao ndm 2009 vdi mét sir ménh rat don gian dé 1a: “Tao nén mét méi trudng an toan, 1., ~ Cha y: Hoi-bap tdng hop Bi mat Adam. 4 hém nay 05:20 PM L
(3 ég Trang: 2,194 ngudi thich digu nay. “ L (R[ldlstz 3 ... Trang Cudi) béi BlackBlade = 50 516 Bi mat Adam
e e e el edStar
— |- chan hoc Idm rui di tén gai théi hém nay 05:19 PM Hoi d3p - Chia
BE ? b Dilong = © 1 G

Sandal SH105

m/kinh-nghiem-hay-5-thuc-pham-tot-cho-da-mua-he-t286398.htm!




Dang nhap

ofl

Dién dan

Timeline Q Tim kiém

Forum seeding
Sticky topic

IR T)Ne

= m—

Commen-l-s Seedlng ObOU-I- Dién dan Moto, Xe mdy va ca Xe dap Hai banh xe quay »
pro m O'I'io ns/prod U C'I'S 40] Phat hanh logo "Sw&i 4am Ban cao 2017"
\ | 2 banh nao cé dong cg boc béc cac cu nhi? Tra |gi: 317
' LA ; Poc: 15,524
Xe dap Ngay cdp béng: 17/3/15
geeoe S6 km: 17
Déng co OF: 5 mAluc Biénso:  OF-333168
Ngay cap bang: 28/8/14
S6 km: 120

&6 truongly noi: 1
Chéo céc cu. Nha chéu chuén bj chuyén cbng tic va gén nhu chay subt ngoai duéng. Chdu mubn d6i 2 bénh néo béc béc c6 déng cd manh manh, nam tinh chit. Cu nao biét xin Bong co OF: 7 malyc
chi gido. Chau vodka h3u cic cu

- va gan nhu chay suét ngoai dudng. Chau mudn déi 2 banh nao bdc béc cé déng cd manh manh, nam tinh
‘ac cu




DIEN DAN GIAI TRi

webtretho

@ | Kinh nghiém hay

Tw van mua sim méi ca nha oi!
f | Chia sé bai viét

ngoc.giau.2009 m
Béng hanh cung Nha tai trg
Oifline

05:57 PM 04/03/20186

Chia s& cong thikc nau &n, n
khéc, gitip cudc song ban th

Céc me o, tw van gitp em nén ding sim véi géi cudc
mang théi. Ca nha em dung Viettel, em lai dung mobi |

TAM SI¥ PHONG CACH SONG

Bang nhap 9
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2% Nguyén vin boi mecugonhl @

Dung lurong 2BG thi qua dé lubn ma cé 100k, trong d6 em xai cda mang kia 120k c6 1.5GB ma khéng téng
thém gi, xai cé 10 ngay da dang ky lai hic. Chac chuyén qua stk dung viettel thoi

dung lwgng 2G st dung dwgc bao 14u vay ban ? dwoc ca thang khong ? Viettel khuyén mai cé dugc dai hoi
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Chi y: Hoc xa hay nhé nha, c6 cach nao goi dién thoai it ton phi ko cac ban? Tra 16i: 603
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Hoc xa hay nhd nh3, cé cach nao goi dién thoai it tén phi ko cac ban?

Cha d& dwoc givi trong chuyén muc Tré chuyén linh tinh béi psé

Biéu Chinhw

07-03-2016, 02:45 PM
ps4
Thanh Vién SVIT 2342 5 It xem

Buoc cam on 3 13n trong 2 bai viét

muademtinhnho #
Thanh Vién SVIT

DPuoc cam on 5 l&n trong 3 bai viét

#1

D3 viét 35 bai thao luan

Hoc xa hay nhd nha, co cach nao goi dién thoai it tén |

D3 viét 23 bai thao luan

Minh dan & tinh 1&, hoc xa nha 2 nam nay nhiéu khi muén

linh tinh. Hién nha mang nao cudc ré hay khuyén mai gi ¢l Hocxa hay nhé nha, cs cach nao goi dién thoai it tén phi ko cac ban?

®% Nguyén vén bdi ps4 @
Minh dan @ tinh I, hac xa nha 2 ndm nay nhidu khi mudn goi vé cho Ba Me nhung ket kinh t& eo hep, chi dam goi khi cd vc can chi ko dam 8 linh

FaLa
tinh. Hidn nhd mang ndo curdc ré hay kbuydh mai gi chi mink vdr hux hux... "

‘- Viettel moi ra dau sé méi dé bac 086 ,mua sim nay vé cho ba me minh dung réi dang ky géi TO di, dugc 2GB data va 100k tién goi ndi mang
free.Chi tiét vao day nha minh cling méi lam 1 cai http://khuyenmaiviettel.vn/khuyen-ma...ien-phi-thoai/
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VIRAL VIDEO / TVC PRODUCTION ——

= Aviral video is any clip of animation or
film that is spread rapidly through online
sharing. Viral videos can receive
hundreds of views as they are shared on
social media sites.

= Brand awareness / brand’s message
delivery

=  Create motional connections with
brand




= TVC:

Building concept
Finding talents
Supervise production process
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[LIVPRO] Gan khoe vui séng moi ngay

267 views
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http://bit.ly/2hzzigW

= Viral animation video:
- Building concept
- Supervise production process

Ban bé:
“Vo cung tir té”
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[LIVPRO] Ban da séng di "tir t&"? http://bit.ly/2ASmISh

16,007 views i3 9
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: Khi ta nhin can nhin lai bén trong xem minh d& doi xtr "t t€" véi ban than chua? Va cau tra [oi cla
ﬂ,'i ban Ia gi?
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http://bit.ly/2ASmISh

mMobifone

KET NGI GIA TR| - KHOI DAY TIEM NANG

= Viral video:
- Building concept
- Supervise production process

A
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Mobifone - FunRing - K& sach cho 1001 tinh hudng tré hen

hitp://bit.ly/2hEVaer



http://bit.ly/2hEVaer

FACEBOOK ADS —— —

o0e .Q (OEh We can target adverts to people based

on how and when they engaged,

Two billion people use 1 of every 5 minutes that 500 million Instagrammers (]hd create an exper’ience ‘I‘h(]f is
Facebook every month. people in the US spend on use the app each month. .
mobile is on Facebook or relevant to where they are in the
netagram. process of investigating our
products.
Facebook's self-serve advert interface is
.m better than any other advertising
- platform on the market — you don't

have to be a tech wiz to get in there

Face bOOI( ad\}e rts and get things rolling!

Advertising on Facebook makes it easy to find the right people,
capture their attention and get results.




FACEBOOK ADS FORMATS

Depending on campaign’s objective, we decide on which ads formats
well suited to bring out the best result for the campaign.

Boost your posts  —————  post Engagement Ad

Promote your Page ————» page Likes Ad

Send people to your website  —————» \epsite Clicks Ad

Increase conversions on your website ————»  \Website Conversions Ad
Get installs of yourapp ——— App Installs Ad

Increase engagement in your app  ————» App Engagement Ad
Reach people near your business ———» | ocal Awareness Ad

Raise attendance at yourevent —— [yent Responses Ad

Get people to claim your offer —————»  Offer Claims Ad

Get video views —— v/ideo Views Ad

Collect leads for your business ———— | o5 Generation Ad

'S L
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FACEBOOK ADS

?!Z;,iim_‘,wén twong lai il Like Page POST ENGAG EMENT

**V/i SAO HO CHON RMIT VIET NAM?**

“Cang biét rd vé sinh vién truéng RMIT, minh cang tu thay phai ¢d géng nhiéu Objecﬁve:
hon nira. Mot s6 ban méi bat dau hoc tiéng Anh dur bi Dai hoc vai thang van . . .
¢6 thé hoa nhap tdt trong cac hoat ddng cia sinh vién toan trudng. Mot sb Increaqsi ng interactions on a pOST

ban méi 13 sinh vién nam dAu G thanh c¢ong v&i vai trd 13nh dao trong cac
CLB hay Hdi ddng sinh vién, mot vai ban con vira hoc vira mé shop kinh
doanh riéng. Cac tim guong ay nhac nhé minh rang cudc song 1a mét cude Displqy format:

du... See More
Text, photo, link, video...

Results:

Ky nhip hoc

016 & Hoc béng

o Impression
o Daily Reach

Payment:
o Impression (CPM)
o Post Engagement

e Like W Comment # Share




FACEBOOK ADS

PAGE LIKE

Objective:
Increasing the numbe of likes for your
Fanpage

Display format:
Text, photo, link, video...

Results:
Page Like

Payment:

o Impression (CPM)
o Page Like

g -

- tnrd D ~
Suggested Page

RMIT & Sinh vién twong lai
Sponsored

Cing RMIT Viét Nam chia sé nhitng "ndi niém" mang tén "hoc sinh cap 3"

DI RIENG [

RMIT & Sinh vién twong lai
Community
29,071 people like this.

ifr Like Page




FACEBOOK ADS

|l ==

WEBSITE CLICKS

Objective:
Drive traffic to your website to provide
information to your potential customer.

Display format:

Single Image (1 image)

Multiple Image (3-5 images)

Slideshow (3-7 images)

Video

Promoted Posts (non call-to-action button)

(@]

O O O O

Results:

o Impression
o Daily Reach

Payment:
o Link click (CPC)
o Impression (CPM)

ilr Like Page

‘ RMIT & Sinh vién twong lai

Tham gia cac 1&p hoc mién phi va trd choi tha vi tai su kién 22/5 va 29/5

NGAY

Ky nhap hoc
thang 7/2016 & Hoc bong

Hoc thir DPai hoe mién phi

Thir Iam SV quéc t& voi cac 16p hoc thir Truyén thdng Mang x4 hoi, Marketing Qudc
té, K§ ndng hoc DH...dé trai nghiém I6p hoc néng ddng va sang tao tai RMIT. Déng
ky tham du su kién tai HN & TP. HCM!

Apply Now

y Like W Comment # Share




FACEBOOK ADS

RMIT & Sinh vién twong lai il Like Page

Tim hiéu 66 co hdi hoc bdng Bai hoc toan phan va ban phan danh cho Sinh
vién trong lail

oM

NGAY
Ky nhip hoc
thang 7/2016 & Hoc béng

Hoc bdng RMIT 2016

Ban dang "nham"” mét suat hoc béng gia tri tai RMIT? Tham duv sv kién aé giao luu
v&i chli nhan cac sut hoc bong ndm 2015 va "bd tii” cac kinh nghiém hiku ich vé
chuén bi hd so va phong van!

RPTrpTss ¢ Apply Now

WEBSITE CLICKS

Objective:

Raise the conversion to your website whenever you need
potential customer take an action on your website (Order
product, fillin a form, download game, ...)

Display format:

o Single Image (1 image)

Multiple Image (3-5 images)

Slideshow  (3-7 images)

Video

Promoted Posts (non call-to-action button)

Results:

O
O
O
O

o Link Clicks

o Impression —sé [an quang cdo hién thi.

o Daily Reach - sé ngudi quang cdo tiép can.
Payment:

o Link click (CPC)

o Impression (CPM)

Request:

Attach Facebook Pixel Code



FACEBOOK ADS

EVENT RESPONSES

Tim hiéu ph hap ch anh, chon trudng va 66 suat hoc bng Pai Objective:
im hiéu phuong phap chon nganh, chon trudng va 66 suat hoc bong Pai . . ..
hoc 2016 tai RMIT. Hoc thir Marketing Qudc té, Truyén théng mang x3 héi, Kj |nCFeOSIng inferest & Jjoin the event on Facebook

nang giao tiép & lam viéc nhom mién phi. Bang ky ngay!

' RMIT & Sinh vién twrong lai shared their event

® RMIT Display format:

‘ sy o Single Image (1 image) + text
m Results:
thang 7/2016 & Hoc béng

Ha NGi: 8h30, Chu Nhit, 22/6/2016
TP. HCM: 8h30, Chul Nhit, 20/5/2016

o Post Engagements
o Impression
o Daily Reach

- ‘ Payment:
MAY Ngay tw van Ky nhap hoc thang 7/20... .
22 Maj 22 Ma, 29 - 521 Kim M4, Ba Dinh, Ha NG.. = = o |mpreSS|On (CPM)
212 peopie interested - 25 people going ntereste o) Pos'l' Engcgemen'l‘
7 Reactions nme:
Request:

7 Like W Comment ¥ Share CreOTe Even-l- on FanGge




FACEBOOK ADS

OFFER CLAIMS

. RMIT & Sinh vién twong lai posted an offer il Like Page Objective:
o Infroducing an short-term offer (discount code, trial,...)
Danh Cho 50 Sinh Vién Dang Ky Dau Tién | o Apply this format to senitive product/service
| — = L= = o Limit the offer & number of people claim offer
l.‘ — . g - = Operation:
, 1 4 LI After click on the "Get Offer" button, a confirmation email will

automatically sent to user’'s email (login Facebook email). Users will
show the mail to the shop or click on the link attached to access to
the website using online offer. User's information will be keep
confidential.

Display format:

o Single Image (1 image) + text

Resulis:
Téng Khéa Hoc Thiv IELTS o Post Engagements
Expires Thursday, June 16,2016 4 Get Offer Payment:

o Impression (CPM)
o Post Engagement

il Like Comment « Share
Request:
o Create offer on Fanpage
f o Alanding page is required for potential customer using offer

r
|l ==



FACEBOOK ADS

' RMIT & Sinh vién twong lai ifr Like Page VI DEO VI EWS
Cung RMIT Viét Nam chia sé nhifng "ndi niém” mang tén "hoc sinh cép 3" Objective:
Increasing video view

Display format:
o Video
o Slideshow video

Results:

o Daily Unique Reach

Payment:
o Impression (CPM)
s Like W Comment 4 Share o 10 or 3 -seconds video view (CPV)




GOOGLE ADS —

Where advertisers pay to display brief
advertising copy, product listings,
and video content within the
Google ad network to web users




GOOGLE ADS

SEM

95%

Internet users using
Google Search

¢ Flexible and easy to manage

» High conversion rate
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GOOGLE ADS
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Rich Media

6.000

Websites in Vietnam allowing
to display GDN ads

33,8 %

of Internet users reaching
GDN ads

22%

Increasing CVR in combination
with Google Search




GOOGLE ADS
3 YouTube

85% 9,917,000 18,]minutes

of Internet users Users visiting Average time -
watching videos/month YouTube/month spent/YouTube visit

A& TRANGLEN
!‘ TRONSTHAY

e Lovaro - Let 1 Go [Frozen Soundirack] (Ofcal Video)
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SEO

Search engine optimization (SEQO) is the
practice of increasing the quantity and
quality of traffic to your website through
organic search engine results.

= Good for Business Visibility and
Branding

= Provides Your Business Credibility
= Brings Your Business Traffic

» Has One of the Best ROI's in
Advertising

= Gives You Unmatched Insight Into
Your Customers




SEO AUDIT

SEO Audit: It is a service analyzes and

assesses the overall status of your
website, and provides guidelines and
strategies for SEO.


https://www.vietsol.net/dich-vu-seo/dich-vu-seo-audit

BASIC SEO —_—

SE*

Basic SEO : Basic SEO is a service
that performs editing for your
website with some minimum criteria
required to be friendly to the search
engines



https://www.vietsol.net/dich-vu-seo/dich-vu-seo-co-ban

KEYWORDS SEO

Keywords SEO: This services are
merely pledging to push the rankings
to the website with the corresponding
keywords on the search results page.




TRAFFICS SEO

Traffics SEO: Increasing traffics to your
website from social plo’rform search
engine or direct access .




COMPLETE SEO

Complete SEO: is a service that
includes both basic SEO and content
editing and layout. At the same
time, suggest and implement SEO

potential keywords.
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optimization (ﬂ?. bedilding
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Contact Us

" ‘ @ M Fl. Phu Nhuan Tower,
oo EE . £2 20 Hoang Minh Giam St., Phu Nhuan Dist, HCMC
o
face digital o 21143

s (084) 908 586 966




